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Powering Social Media to Drive Leads
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Position2 Overview

b
Full service Search & Social Media Marketing firm

= Serving leading firms worldwide

= Full range of Search Marketing Services
- Pay Per Click Advertising Management (PPC)
- Search Engine Optimization (SEO)
- Social Media Marketing (SMM)

= Key differentiators
- Thought Leadership: World class experts — authors of Insider SEO & PPC
-  Proven Capabilities: Highly satisfied worldwide clients

-  Full Service: Global Infrastructure

Our Clients (partial) Our Thought Leadership

ADWDRDS @
LJL;F\LIF—IEEJ i i ; Insider's Guide To
msn* adCenter
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http://www.lyris.com/

Social Media

o)
Places online that people use to share, interact & promote

o)
Content, opinions, insights, experiences, perspectives...

Social Media is not only online — it’s the
way people are connecting and interacting

T st o
b TR

These people are your customers!

10/28/2008



Social Networking Trends

Worldwide Growth of Selected Social Networking Sites
June 2007 vs. June 2008
Source: comScore World Metrix

Unique Visitors — Unique Visitors —

O,
Social Networking Site June 2007 June 2008 76 Change

Total Internet : Total Audience 778,310 860,514 11%

Social Networking 464,437 580,510 25%
MySpace 114,147 117,582 3%
Facebook 52,167 132,105 153%0

HI5 28,174 56,367 100%b6
Friendster 24,675 37,080 50%0
Orkut 24,120 34,028 41%0

Bebo 18,200 24,017 32%
Skyrock Network 17,638 21,041 19%

o)
93% say companies should have social media presence

N
Over 50% of online marketers are investing in social media

In the coming year’s budgets

10/28/2008



Business Examples

D&LL

Dell leverages a variety of social media platforms for customer
engagement, including an island in the virtual world of Second Life.

10/28/2008



Business Examples

8
Blendtec

Blendtec is famous for its bevy of inexpensive “Will It Blend”
videos posted on YouTube and shared by millions.

10/28/2008



Business Examples

HP used Twitter to power a scavenger hunt at a recent conference.

Bl Pl Lapa ;i

T

LLUJIEC e

Hey there! HP_BlogHer2008 is using
Twatter

b v, U hones, of IV Jolm boday 1o st 1
HF_BlogHerd008"s Lodaes

@ HP_BlogHer2008

Here's the photo of Jessica with her new
HF laptop! hitp:/finyurl com/Sr3py

HEHSOA
EJALQK
FRELTEF
EnOxo@
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B2B Buyers Say They Found You

We found We found
them them

Decision Makers Contributors

10/28/2008



Top Online Influences: B2B Buyers

Top Online Influences - Technical Buyers (All Phases)

6.0 58

5.5 54
5.0

4.5

4.0

3.5

3.0

2.5

2.0 ! | . ! ! ! g
1.5

1.0 -

0.5

0.0 : : ) : : )

Man, Search Dis. Websites  Online WOM Online Online Gen. Online Video Optinemail  RSS Feeds Webinars Podcasts Social
‘Websites Engines TradePub Bus. Pub NetSites

Source: Enquiro




Top 5 Marketing Programs

Tradeshow

Search Engine Keyword

Web

SEO

Webinars

Source: Softletter SaaS Surveys,
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Social Media Is Changing Business gFeESiEh)

k)
Marketing is moving from shouting to conversations

Companies control the message Each person can create a movement
*Create and deliver ads *Write blogs, Twitter, release videos
*Work with the press *Use subtle influencers like Facebook and
*Work with analysts MySpace to signal friends.

*Share content & create massive virtual
organizations.

10/28/2008



Buying Cycle

Awareness

Consideration

Preference W" '

10/28/2008



Marketing SaaS

TechCrunch




SMM Approach

<

N
Optimize Attract

SMM

v Process

Social Media
Marketing
Expand your reach

¥
with Social Media




Position2 SMM Execution Process

VIDEO
SUBMISSIONS

SOCIAL
BOOKMARKING

VIRAL
MARKETING

SOCIAL
NETWORKING

REVIEW
SITES

WIKIPEDIA
ENTRY

VISITOR TRAFFIC

2

3

SEARCH ENGINE
RANKINGS

DIRECTORIES
SUBMISSION

SOCIAL MEDIA MARKETING

BRAND AWARENESS
AND REPUTATION
MANAGEMENT

RECIPROCAL
LINK EXCHANGE

EVENT
SUBMISSIONS

PRESS
RELEASE
SUBMISSIONS

ARTICLE
SYNDICATION

RSS FEEDS

FORUMS




® Group/Page in Social Media sites

— Creating a brand page or group in ot % e PrlegfCroedys
Facebook s
ot l'h-wr L] Ir!u'n-n-.-ﬂnlul. o, w8

ot e i o o wred v B ot an
o o [0l 16 b

e Social ads in Facebook
— Call attention to webinars & events.

® Tips
— Find a hook with someone actively in

your space Social Ads
Set up Google Alerts on Company’ All DVYD movies A book to reform Blog On Map

download India ww "*Jwﬂl’

competitors, interest category Stort dowrioading ol your N

Favorite movies For free,
Fast and reliable works with

Be aware of issues of creating 81010 ey o dowrioad

fees ! The first of its kind blog on 3

multiple profiles for the same B lrktomy beck Bresking o wrting about o ot

Free af Mehru' which wacation, dinner spat,

campaign - agency can use those for ey e
multiple sites

Former IAS officer, Feeport

Report

Gifts to USA Start Your Own Free real estate listing
Forum
-

'n'r‘ NouFonn Abodes! 1<)

t\\ 5

hl Owver 100000 properties,
5000 buyers and 25 home

Mew service that allows you loan lenders,

to create a Forum in

minutes!100% free and no Report

Send qifts to loved ones in
USA, Pay in India, Credic

card not required, technical knowledge

Repart required. Start your
cammunity now!

]




Social Networking & Marketing

b
* Applications and Widgets

— Creating applications based on
the service offered and virally
marketing the widget helps in
building up brand value and
visibility

%
L
L 5

g b=
|

i Wbt

i

> - R RPR S T T paa— S —
Cimatre; Ly Farapmeet b Four Charmes e L Smbure
et Bedet | Chie St Sitce P e Temisie
Charres (ot o 0 hsiys WS L 0 it Tutmonas of paeee
1w e v ey bt ardFrvng b e T Fafce
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bsrest. "Wk g oomed n oo o (o harve e, T
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re eads Beadume comi-« Bunoessh:

jREoaEss]

— Viral marketing can range from el Y e R
Basnes - Tk ety with Sunrel parine e 1 Creste ostn

Facebook applications to o e et e, T e

A W A et gl B by g Salestore s
corfour e repaving i dehbeards. bow el Turmer TR v o

videos, follow the similar steps ooy o e o e ol et 1
while submitting videos or i
social networking sites

depending on the idea.

Example of an application by
Salesforce on Facebook.




Social Networking — LinkedIn position@

b
® | ever age LinkedlIn Linked - i ol i O i

People/ -~ Jobs - Answers' - Companies/ - Advanced | Search Answers v

— Utilize multiple possibilities in —
LinkedIn to drive friendly Tt W ansvesome | Adnces snvers sean | oy T s cuesion | anover uesions

Bay Area Sales &

introductions and discussions . My Q8A: My Questions

month. Ask a question now.
HP Alumni Association My Questions | My Answers
HP Connections
Seealls Any hard data on job descriptions and compensation for search
* marketing professionals? @ Statistics

4 answers | 1 month ago in Search Marketing, Compensation and Benefits | Closed | Rate
Edit My Profile Answers

&4 Profile

Public Questions

. - View My Profile
I p S B contacts Pre-arranged Executive Meeting Events: Are they worth it? i o

; ; - Closed i
1 Inbox (5) 2 answers | 4 months ago in Lead Generation, Search Marketing | Closed Total Asked 1

- - - Compose Message I 100% were answered
— Use LI n ked I n to g et I ntrod u Ctl O nS NS 3 Is there an efficient method to perform online media buying based upon

Inbtail (1} demographics? Private Questions
26 answers | 4 months ago in Internet Marketing, Search Marketing | Closed | Rate Answers

to targeted prospects = | e
Profiles at are Industry-standard structures for managing media buying for
e A Mmts; dustry-standard structures f dia b fi

Join a few of the 1500 groups that

Recommendations

Co-sponsor recommendations for search engine marketing round-

your prospects are involved with. ) 35

3 answers | October 1, 2007 in Internet Marketing, Direct Marketing | Closed | Rate Answers

Ask pertinent questions to your . Alslng GuesistoMlend 0 S Ceube Bt
connections and groups. Use it to ‘
create a discussion. e P

Engage in continuous follow-up.

. Compensation and Job Description: Intemnet Marketing Project Manager

7 answers | August 13, 2007 in Compensation and Benefits, Infernet Marketing | Closed | Rate
Answers

What is the best target audience for a presentation/roundtable about
" Search Enaine Marketina?




Blog Commenting & Posting

e Value

— Positions you as an expert
— High visibility in search engines

® Recommendations
— Launch product services
— Get underneath the usual spin
— Address specific business objectives

® Tips
— Check the relevancy of the blog
post

— Check the date of the post. If the
post is more than two months old,
it is not viable to comment.

BHET BUSINESS NETWORM: BNET | TECHREPUELIC | ZDNET ON MOWIETOME: Frank Miller's THE SPIRIT pics!

~ s My Workspace | My Newsletter:
Y~ TechRepublic ag ¥ Get ar

ee membershig

Home Blogs Downloads mphnlns Videos Wehbcasts White Papers Software Jobs Training | Store

| | Thisthread.. | m

|Search Forums

TechRepublic Fofu ms

My Forum Posts | FAQ Q

Anenymous User

[ | Start a Discussion | Ask a Question | ]

¢ ) The Field Tech: How Helpdesk Life Can
Prepare You For The Real World.

Tags: career, f managemert, hardhvare

DiscussisniiRoskDiata e Recommen ded | Contacts Online My Updates:

Automatically generate and assign strong
passwords in Windows XP

| think you should take @ shot at PathworksSoftware (helpdesk. pathworkssoftware. corm). [4] Blog, 0572152008

They offer Self Service that simply works, tech support for the masses, and powerful
procedure management. Pathworks leverages the web to accelerate problem resolution for
agents and customers. Their Software as a Service (Saas) offerings drive up agent
productivity by providing highly assisted self-senice. (Price: Free)

Pathworks Software offers innovative help desk

IT managers: Prepare for the millennials?

L4l Blog, 05:212008

¥ideo: Use this simple process to improve IT vendor
selection

Postad: 10MG2007 @ 12:23 Ak (FDT) L4l Blog, 082112008

[ Jeb Role: Other
Location: Mountain Yiew, California
Membarsince 10/16/2007

Example of a blog comment in Tech
Republic on Helpstream, a tech
support SaaS offering




Video Syndication

b
*® Video sharing sides gives you
the option to brand your
offering. This digital medium
provides coverage to a large
target audience
Increasing traffic

Immediate search engine listings

Wider market and exposure for your
offering

Tips to create videos that click
— Wittty and funny

— Content that is creative and gets the
audience to send it to others

(1] Tube

Using Googls Apps with Salesforco.com

Example of a Salesforce
video in YouTube has got
over 65,000 views




Social Bookmarking

Social bookmarking will help
your web content travel across
the internet.

digg Join Digg | About | Leogin

All News | Videos |

|| Technology - |

BenefItS ; { s iscover yo'r'il’;';tm.il'j.r"'ﬁére;
. . . . = for FREEth h May 31st.
Quick indexing by search engines " YOUER MEha~
TrafﬁC generation &l : Technology : Software

Branding Helpstream Webinar-Worldwide
. . online
Qual Ity baCk I I n kS zventz.com — Helpstream is help desk software that is ideal

for customer service & technical support. It is an effective

help desk & tracking software and it can also be used as a
crm software & for tech support functions. Leam mare at

the free Helpstream Webinar: http:/fhelpstream. bizfwebinar php

Tips
— Create appropriate tags using
keywords so that it shows up on
search engines.

— While submitting, describe the article
or the page you are submitting

Customize the description accordingly
to the bookmarking site guidelines.

*Share By Evalaniel 13 days auo




Podcasting

Podcasts can be used effectively
to promote your SaaS offering

The Official Salesforce Blog

YR by Lo mew Podcasts from the AppForce Conlerenoe
Why? Flas P ..I.- :-:.- ;‘-’;;:::‘::-_‘E.‘::E‘E-““.} ik I -_-1"|¢|_.-..1;_ : |1|:-\.- i (T LT i
= Audio files delivered via RSS e b T ey et Arstechens
= EXposure in podcast repositories sy, e

Benefits

= Reach a new audience

= Engage with prospects & users B S5 oot commenm
= Highlight your authority

= Respond to customer feedback

Plesis luges mith paur Raleilir e 18 06 pasl 5 (s




Case Study: Abaca Subpoena Phishing

Objective

Create awareness over the web about IDNet o —— TR
that Abaca’s anti-spam filter blocked the = e

subpoena phishing mail

Hame News & Blogs Videos While Papers Downloads Rewiews Popisar -

-
Target Audience Targeted spear phishing attacks

Network Engineers, CTO’s, Tech TulkBack | of 37
Audience, CEO’s = E reuvee

T i ‘Wi

Federal Si |-||.|-.| el BIRETH]

H i kind <t 2 whaling afeck targeing big lhhas n copo mis ofice Ha CEC
WO i et Bl YT

Thal b8 0 O W62 Do) [IVEII -9 0 T At 1 e (o) B i (i oy Moy
S HITRI P, 0 | Wb S RGO W By ST [ e

Strategy

Famsnbar, it o rol sgal e wbpos e s amais uniss £ agsad by "rﬁ'. Wk e S
itm paopis Alps Al LIS Feders] courts hass LMLy of e e
“rourtnans oo s goy” mnd mai in ke kem

Syndicated press releases over 50 sites e e et |

Over 50 blog posts in tech blogs e et gt Crarers Expoond

Lagm - i L Con Dewricad Any Asgitkry Clarer Uni You

Created awareness in social networking e -

N N - Eop Fraud ard Fhiohing smais PC Magasns
Rl TaaieE el & R e

Sites B e s e a8 iy B Pt 1""{““"""'

l

Blog post in tech blog

A

10/28/2008




Case Study: Abaca Subpoena Phishing

Results

PR submissions and blog posts are still indexed in the first 5 positions in Google
Search for keywords like ‘subpoena,’ ‘federal subpoena email spam,’ ‘fake subpoena

spear-phishing.’

Spike in traffic to the site

Weh |mages MNews Orkut Groups Gmal more *

Google wsmmmisns (Saah ) Sbsssas

Search: @ the web O pages from India

Weh

Fale Subpoena Phishing Attacks Rise - Computing News - Digital Trends »€ Featured in 1st position in Google
22 Apr 2008 ... Fake Subpoena Phishing Attacks Rise - Personalized e-mails with fake search for the keyword ‘subpoena

subpoenas link to Trojans, according to reports. phishing’
news. digitaltrends. com/news-article/16452/fake-subpoena-phishing-attacks-rise - 14k -

Cached - Similar pages - Mote this

Newswire { Press Release: Abaca Identifies Catches & Quarantines ... #€ )
16 Apr 2008 ... A very sophisticated US Federal Court Subpoena phishing attack appearing Blog comment featured in 2nd
to be sent from the United States District Court [subpoenal. ... > position in Google search for the
weanwy nevvswiretoday com/news/328417 - 39k - Cached - Similar pages - Maote this keyword ‘subpoena phishing’

Targeted spear phishing attacks | TalkBack on ZDMet »¢

It actually found the subpoena phishing email an. ... Abaca's email protection gateway
senice found subpoena phishing mail: YWe use Abaca's email protection ...

talkback zdnet.com/208-12691-0. htmlMforumlD=18.

threadlD=466598 &messagelD=866859&start=0 - 65k - Cached - Similar pages - Mote this

10/28/2008




Case Study: Coverity Java Webinar

|
Objective

Get registrations for a Java webinar co-
hosted by Dr. Dobbs and Coverity

Free Lavva whinar

Lewd e rniak iy = " 7] L'|§n."-.'ril}'
Bt Inlo

Cowerity Bre BA Dr. Dobb’s: Jourmad Magacns

Erhutstion - Lechurs

Strategy

Tuesday, Jue 3, 2008 )
11 ;00w - 12:00pm Metarding

Syndicated press releases and event S e

S Frarcteon, C8 Rt Atereding
submissions over 50 relevant sites : e e =

Other Informstson

Created page in Facebook and invited o e T s
individuals to participate in the event ercadcast ot Tusdr, Ao, 108 TR

Broadoast tme: 2:00 PFHET [ 11100 &M PT Other Ivwites
Curatone e hour
Playphe Abkerafineg (27}

PR,

s raove and more companees dervebop and deploy multitheeaded Java

spolications on mlti-cons hardeare, Bhe b of ensurmg the qualty of Fese

wltraird il orivk hairk Becores frore chalorgng. Multhe naded woltvare B

e oy, kil 10 Rel echaustively, snd indroduces & new class of
. oritical conourency defadis-race conditions snd desdocks-that can couse dats

oamuption or spsher Fulres,

ReSUIt X Cerewe iy o Jurs 3rd har a weshs ieenar Freling Runtess Conour oy

Full webinar Facebook event screenshot

10/28/2008




Power TIps

N
Test the waters:

Find the right audience and ensure they are receptive

o)
One glove doesn’t fit all hands:

Each unique business need demands a custom strategy

b
Building bonds needs skKill:

Influencing early adopters & influencers requires the right people

b
Optimize your media mix:

In a space of constantly changing trends, change is the way to be

N
Do not oversell:

Indiscriminate evangelism can have negative impact




Position2 SMM Services Summary

o)
Integrated — Combines SEM & SEO

New media focus - Social networking, blogs, client content, word-
of-mouth

b
Global engagement — Develop widgets and propel through conversations

Brand reputation and monitoring

a place for friends

i Mmyspace.com. hl Yan

Linked@. YOuQlldd flickr
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http://images.google.com/imgres?imgurl=http://www.techcrunch.com/wp-content/hi5logo.png&imgrefurl=http://www.techcrunch.com/2007/07/22/social-networking-site-hi5-takes-20million/&h=104&w=150&sz=7&hl=en&start=9&um=1&tbnid=1xZq8Iz3dxNHAM:&tbnh=67&tbnw=96&prev=/images?q=hi5+logo&um=1&hl=en&rls=com.microsoft:en-us:IE-SearchBox&rlz=1I7ADBF
http://images.google.com/imgres?imgurl=http://www.mediabistro.com/fishbowlLA/original/friendster Logo.jpg&imgrefurl=http://www.bjornlee.com/category/google/&h=200&w=200&sz=7&hl=en&start=2&um=1&tbnid=S7rImFMx89UixM:&tbnh=104&tbnw=104&prev=/images?q=Friendster+logo&um=1&hl=en&rls=com.microsoft:en-us:IE-SearchBox&rlz=1I7ADBF
http://www.google.com/imgres?imgurl=http://macfever.co.uk/wp-content/uploads/2008/03/bebo-logo.jpg&imgrefurl=http://macfever.co.uk/feed/&h=882&w=2369&sz=160&tbnid=cT1PtBD1K54J:&tbnh=56&tbnw=150&prev=/images?q=bebo+logo&sa=X&oi=image_result&resnum=1&ct=image&cd=1

Position Your Business 2 Succeed

b
Full service search & social media marketing

N
Focused on marketing ROI — sales, visibility & engagement

o)
Worldwide clients and multiple country campaigns

o)
Global infrastructure designed for a wide array of clients

o)
Thought leadership

Contact: Bill Ross - bross@position2.com
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