Beyond AdWords & eMall
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Guerrilla Marketing
for
SaaS Lead Generation

copyright © N keyCha] nlogllcsm 2008
Accelerating revenue on demand.




ArgumieEis

“Customers are in control,
[and] they are demanding
... more accountability for
results.”

— Ray Lane

Kleiner Perkins

“The Coming Service Revolution”
on SandHill.com, 2005

This idea is giving some ISVs heartburn.
The rest are transitioning to Saas.
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AccompliSiiiiEll

“Jt is not encugh te have
knowledge; ene must alse
apply it.

Jt is net encugh to have
wishes ; ene must alse
accemplish.”

— Johann Wolfgang von Goethe
Man of Letters
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COURLuoN LY

“Personally, I liked the
university. They gave us money
and facilities. We didn't have
to produce anything.

You've never been out of
college. You don't know what
it's like out there. I've worked
in the private sector. They
expect results.”

— Dr. Raymond Stantz
Future Ghostbuster
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e Minimizing CACs

GuerriliaNe|siss

e Leveraging Your Expertise

* Flexing Other People’s Muscle

o Spending Other People’s Money
e Tracking, Catching & Warming
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Guerrili2aejsss

» Minimizing CACs
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e What Is Your Customer Acquisition Cost?
 Marketing = Advert, Brand, Lead Gen

e Sales = COGS (base + incentive)
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Guerrili2aejsss

e Minimizing CACs

» Leveraging Your Expertise
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Let's Agree:
You've IDed These Already...

Alternatives Buyers

Difference
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g Expertise > Creaisiimy,

“We are all experts in our own little niches.”
— Alex Trebek

Challenges of the New Brand.:
Software or Solution?
Vitamin or Aspirin?
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Expertise = Creuiisiiyy,

* Guerrilla Tactics Demonstrate Expertise

* Print. articles, whitepapers, editorials, blogs,
nress releases, newsletters, interviews, etc.

* |In-Person: panel discussions, presentations,
seminars, webinars, etc.

 Interactive: surveys, workshops, user groups,
tweets, blogs, videos, etc.

 Audience Is Key: Who Has What Pain?
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Guerrili2aejsss

e Minimizing CACs
e Leveraging Your Expertise

» Flexing Other People’s Muscle
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g GuerrilicNinojsiiss

e Minimizing CACs
e Leveraging Your Expertise
* Flexing Other People’s Muscle

» Spending Other People’'s Money
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Axel Schultze

http:/fsocialmedia- academy . blogspot.com

http:/fdelicious . comydaxelschultze
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e Minimizing CACs

e Leveraging Your Expertise

* Flexing Other People’s Muscle

o Spending Other People’s Money
» Tracking, Catching & Warming
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[Templates »

WMy Dashboard »

Perzonal »

Help & FAQ b Joff Famne

.1,Z| My Templates er] My Saved Templates

Currently Displaying:
All available message templates.

» View All
» By Category '
Editorial: Archive
Editorial: Entertainment ’
Editorial: News
Editorial: Sport '
Footage »
General: Horizontal
General: Vertical »
Mizcellansous
Orchard 4
Punchstock
]
]

.1,Z| Shared Templates .1£'| Future Deliveries

PunchStock Vertical FR
PunchStock Horizontal FR
PunchStock Vertical DE
PunchStock Horizontal DE
NewsBase E3

Footage AP

PunchStock Vertical UK

PunchStock Horizontal UK

Send PunchStock images with a per=onal note and
links

Send PunchStock images with a per=onal note and
linkz

Send PunchStock images with a per=onal note and
links

Send PunchStock images with a perzonal note and
linkz

Send daily updatez on news, =portz, and entertainment

€vents coverage

Send =amples of clips with a personal note

Send PunchStock images with a perzonal note and
linkz

Send PunchStock images with a perzonal note and
linkz

» PunchStock Vertical Send Punchstock images with a personal note and links 13240

» PunchStock Horizontal Send Punchstock images with a personal note and links 13229

Page |1 |»| of53
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Interface

¥ Web
» Mobile

 CRM

Imternal business applications

» Content management
systamm

e > Business | ntelligence

supplemental workflows

» Compllance
_-1 ® Print-on-demand

» Mobille data collection

Distribute

AP (p

Messaging Engine

AP/ % F‘_!
Build Send
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Recommend Track
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@ docmetrics

Thank you for your interest. To continue reading this document, please complete
the form below.

l. First name Randa
2. Last name Codron
3. Email randac@pvitrium.com

4. Select your saate/province | California

Arkansas i
California
Colorado
To help us improve the quality o o o 'en enhanced to
communicate real-time usage dat Delawa :k "submit” to allow
this communication. For the doc rre T

T 5

httpfwww.docmetrics.com/privacy!
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docmetrics -. ne contact us | logout

L in @5 terryc@vitrium.com

@ dashboard E documents |4 forms i reporis ¢ account < administration

| | edit form close X |
Farm name:  Basic Form form display settings
on this page.., | create field | | find field | Field properties
VIDEQ: Creating forms
! : in this form: re t
How do I add my logo te a form? . a . Type: [ Drop-down v J
<1 |First name M %= 4
What is the "Basic Information” form? Label: zal
i v B I 2 2ty :
Last name [
What iz the "Detailed Infermation” = i prr— scars i | 5
form? n\"_} Ernail M " S = |
B under 25,000 1 L 1]
What iz the "Analytics Cnly" form? o izati v s 1
iz Y <) |Organization v ® 25,000 ta 50,000 5 O B
How do T place a form in a document? 1y Phane [ 4 50,000 to 75,000 B L
Hide Help Q_Ii;‘ Jab function |£I x Ower 75,000 i0 L
L o L
| salary Ll " ~]

Eﬁ Rernember answers?

| Save | Cancel
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it contact us | logout

{ in as: terryc@vitrium.cam

# dashboard E documents ¥ forms % account © administration

reports > reader > alfredd@vitrium.com

§ save report See metrics for time period: ||35t 12 months "l

alfred dorey

email- alfredd@vitrium.com website:
organization:  vitrium address:
phone: 7804529354 city
industry: state/province:
job title: zip/postal code:
job function: Director country:
Opens: prints: reading time: TESpPONSiVENess: engagement: rating:
2 0 00:00:00 898.33% - 98.33%
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It contact us | logout

docmetrics

: terryc@vitrium.com

#% dashboard E documents ¥ forms il reports & account “ administration

reports > reader

W save report See metrics for time period: ||35t 12 months v|

Leads (last year)
4 4 of t Pl | Find | Mext | Select a format #] Expart

email firsthname lastname organization phone date added ratingw
alexc@vitrium.com alex cann 2008-08-27 100.00%
amaclennan@retailpro.com Alan Maclennan Witrium 2003-08-20 100.00%
blairn@badam=son.com blair Adamson life 2008-08-22 100.00%
geoffreya@vitrivm.com Geoffrey Adamszon Witrium 2008-08-03 100.00%
grantb@vitrium.com Grant Burnard Witrium Systems Inc. 2008-07-22 100.00%
jacky@vitrivm.com Jack Yeh 2008-08-25 100.00%
petern@vitriunt.com peter nieforth Vitrium Systems 2008-08-27 100.00%
samm@vitrivm.com Hi Peter! | read the... 2008-08-24 100.00%
sheldonc@virtium.com Sheldon Croden 2008-08-22 100.00%
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contact:
Keychain Logic

Ken Boasso

925.552.9964
kboasso@keychainlogic.net
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