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What Drives Us?

A fundamental belief that everyone
needs Business Intelligence
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Organizational Goals
- Improve customer experience
- Lower barriers to entry
Organizational Challenges
- Complex Deployments
- Giving Customers Flexibility
- Adding Value
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The Chasm: Technology Adoption Life Cycle

Main Street

Tornado &

Bowling Alley
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What We Know Better Than ANYONE Else
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Business Integration
and
Business Innovation
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What Else We Know...

Replication
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Innovation

and...
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What Else We Know...

There are advantages to being a
big, incumbent ISV...

Really.

No, Seriously. (Stop Laughing)
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So What ARE Those Advantages Exactly?

Staying Power

=l VI VN 1 P_W-N
4 )

Sprinkle in some innovation and execution
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Credibility

Deep Pockets
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What Do The Leaders Do?

Leverage consumer web
concepts and produce
innovative Business Web
solutions
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How Did We Apply That To BI?

> Inspired by innovative solutions like flickr.com
> Enterprise Reporting On Demand...
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Innovations Driven By crystalreports.com

> High volume Web Service integration with solutions like
Salesforce.com

> Live data connectivity to any on premise data source
behind the firewall

> Extended Bl beyond the firewall
» Community based shared “report spaces”
> Proven Multi-Tenant Bl Platform

Not stopping there! Our goal is to deliver a complete
Business Intelligence solution...On Demand
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Business Intelligence Today

- Semantic View

/ j _| <hboards, Analytics

4 o Data
J - Mart

| Server

~ Data Quality
— Data Transformation
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Business Intelligence On Demand

> 2 51 www.ondemand.com ¢ ¥

~ Dashboards, Analytics

- Semantic View
Data Quality

—- Dgta Transformation
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On Demand Business Intelligence

> “Buzzword Compliant” On Demand solution

Plus...

> On Demand Reporting, Analytics & Dashboards
> Live access to any data source

> Dramatic reduction in time and requirements

> Lower barrier to entry

> Easy to try, buy and use

> Launch in 1H 2007

From the world leader in Bl and proven
iInnovator with crystalreports.com
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Thank you!

Questions?
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